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Competitor Brands

AGT

AGl is a superfoods supplement formulated to support whole-body health
with 75 different vitamins, minerals, and whole-food sourced ingredients. It
targets nutrient replenishment, gut health, immunity, energy, focus, etc.

LOVL

WELLNESS

Love Wellness provides women’s wellness products for the gut, brain, and the
vagina — areas that are often overlooked or stigmatized. And recently have
expanded to skin, hair, collagen products.

caresof

Care/of provides vitamins and powders tailored to their consumers in an effort
to help them find their paths to personal health.

ZzzQuil

Z.zzQuil helps adults and children fall asleep by introducing the ingredient
Diphenhydramine HCL into the consumer's system, as well as a collection of
melatonin supplements.




CATEGORIES TRENDS THEMES

Types of influencer content Trends in the types of content Themes seen throughout brands
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% AUTHENTIC PARTNERSHIPS, BRAND-CREATOR RELATIONSHIPS, UGC & PODCAST #*

ATHLETIC GREENS  suopaa

@ Mix it with apple juice

Partner With Athletic
Greens Today'

If you align with o a fan of our products, and hav audience
you dlkt share them with...

Contact Us Today —

NSPIRING
uVES

CELEBRITY PARTNERS

I PODCAST |

. Greens.



https://www.tiktok.com/@drinkag1?lang=en
https://drinkag1.com/partners/en
https://open.spotify.com/show/7tc4kBjXunh4lEoL6OPwDO?si=EdocotigTYmyFPSjYe27rQ&nd=1
https://www.instagram.com/drinkAG1/
https://www.tiktok.com/@drinkag1/video/7247566188375477547
https://www.tiktok.com/@drinkag1/video/7221503906256325931

LOVL

WELLNESS

% RELATABLE & EDUCATIONAL CONTENT, EMPOWERMENT, & UGC #

- FOUNDER AND CEO, LO BOSWORTH
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https://www.instagram.com/lovewellness/
https://www.instagram.com/lovewellness/
https://www.instagram.com/p/CtH8wmEg6KS/

careyof

# EDUCATIONAL CONTENT, CREATORS WHO HIGHLIGHT CONVENIENCE OF PRODUCTS #

CELEBRITY PARTNERSHIPS
ll'.

(1100

Are you looking for
sexual wellness
support?

#careofpartner

JTi , .

@tasiaal !

,/l
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https://www.tiktok.com/@careof
https://www.instagram.com/careof/
https://www.instagram.com/p/Bu4jKAVFXJM/
https://www.instagram.com/p/COQlLzGjRrY/

ZzzQuil

% INFLUENCERS "NEED" THIS PRODUCT (EMPHASIS ON FAMILIES) *



https://www.instagram.com/zzzquil/
https://www.instagram.com/p/CfFZnc3ug2W/
https://www.instagram.com/p/CknpMc3u-fN/
https://www.instagram.com/p/BzVkCY8lvOC/
https://www.instagram.com/p/BzWirljnffT/?igshid=MTc4MmM1YmI2Ng%3D%3D
https://www.instagram.com/p/Buui9tYgKc2/?igshid=MTc4MmM1YmI2Ng%3D%3D
https://www.instagram.com/p/BxcxdhEAI60/?igshid=MTc4MmM1YmI2Ng%3D%3D

OLLY

@ollywellness @
95.7K 579.6K
Followers Likes

essage ,QV v

Delightful vitamins & supplements with real-
deal benefits. (&)

¢ https://linktr.ee/ollywellness?utm_source
= Email
[2) Q&A

B ®

() BVE () GutHealth @  [ENASMR [

e Target MILLENNIALS through campaigns on social platforms
e Include ENGAGING content, most times with trending audios

e Work with influencers/content creators who are an AUTHENTIC
fit for the brand and the products we're promoting
o People in various stages of life with different routines and
tips
e Create RELATABLE, RELEVANT AND DELIGHTFUL content (3 of 4)



RECOMMENDATIONS &

CONSIDERATIONS FOR 2024




OLLY

RECOMMENDATIONS & CONSIDERATIONS FOR 2024

Work with GEN-Z influencers more frequently

e Gen Z (1997 to 2012) has a wide range of ages that are experiencing growth in
various areas of life
o Middle School = College — College Grads — Starting Careers
e Gen Z purchase power is increasing, growing up & making their own decisions
e The recommended content will go a step beyond typical video formats
("GRWM"/"DIML" /etc.)
o Feature deeper storylines that highlight moments Gen Z'ers are beginning to

experience



OLLY

RECOMMENDATIONS & CONSIDERATIONS FOR 2024

Work with GEN-Z influencers more frequently

b MORNING ROUTINE

: L.
C '!TOK first day of corporate life
Boliviahaldrich post-grad/
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; HIGH SCHOOL COLLEGE MOVING OUT POST-GRAD JOB



OLLY

RECOMMENDATIONS & CONSIDERATIONS FOR 2024

Foster deeper PARTNER-BRAND relationships

e It's important to exhibit good relationships with our partners and influencers
o With the goal of positioning OLLY as a brand who loves to work with
creators and creators who love to work with the brand
e Inspired by AG1, implement aspects of our partnerships onto additional OLLY
platforms
o Develop creator/partner testimonials on the website to band our social
marketing with our website

e Work with previous partners as appropriate campaigns arise



OLLY

RECOMMENDATIONS & CONSIDERATIONS FOR 2024

Foster deeper PARTNER-BRAND relationships

"I LOVE AGH1. It is an essential part of my
morning routine and has saved me countless
times while traveling. Not only is it a shortcut for
eating right, it actually tastes *great”. One of my
Moonshots is extending the healthy human
lifespan, making 100 years old the new 60 using
genomics and cellular medicine, but bluntly, it all
begins with eating right, sleeping and exercise.
AG1is part of my core plan."

Peter Diamandis, MD, Founder, Chairman, XPRIZE
Executive Founder, Singularity University Co-Founder,
Celularity and Human Longevity, Inc.

"As a coach, | love AG1 as 'nutritional insurance'
for athletes who may unknowingly have holes in
their diets. As a parent, entrepreneur, and avid
lifter myself, | rely on AG1 as part of an approach
to preserve a hectic lifestyle as a healthy
lifestyle. It's a mainstay in my diet."

Eric Cressey, President of Cressey Sports Performance &
Performance Coach to 100+ Pro Baseball Players

"If you are busy and want to take something
each morning that gives you an insurance
policy, | can highly recommend AG1. | love the
company ethos, and the nutrition packed into
each scoop is incredible and ensures you get
your daily fill of high quality nutrients. It is the
most nutrient dense whole food supplement |
have come across and it tastes fantastic."

Dr. Rangan Chatterjee, GP, Bestselling Author and Host of
the 'Feel Better, Live More' Podcast

@ Master Influencer Tracker



https://drinkag1.com/reviews/en
https://unilever-my.sharepoint.com/:x:/p/aleah_feuerborn/EcpB4R1zZiBJr8pWGjJUl1QBwHJ4ktYbPXm3VtGk0_gXZg?e=olhAzm

OLLY

RECOMMENDATIONS & CONSIDERATIONS FOR 2024

Implement OTHER PRODUCTS into influencer content

Examples of products influencers could create content for:
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RECOMMENDATIONS & CONSIDERATIONS FOR 2024

Expand the DEMOGRAPHICS of our influencer pool

e OLLY's vast range of product benefits = expanded demographics of
influencers
e Many competitors inhibit their pool of influencers
o> "Women's Wellness" or
o Marketing targeted towards their women audience
e Recommendation: Work with male Gen-Z lifestyle and fitness
influencers, as well as families to display OLLY's product age range and

versatility.



OLLY

RECOMMENDATIONS & CONSIDERATIONS FOR 2024

Expand the DEMOGRAPHICS of our influencer pool
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OLLY

RECOMMENDATIONS & CONSIDERATIONS FOR 2024

Implement BRAND AMBASSADOR program

e Boost brand awareness and increase social media presence by implementing a
college brand ambassador program

e Who are our ambassadors?

o People who love OLLY!

= Allow those interested to complete an application and potential interview

e What would the ambassadors do?

o Create content featuring OLLY products

o Host OLLY sponsored events on campus

= OLLY Giveaways & Pop-Ups



Prime Student Brand
Ambassador
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THANK YOU!

ANY QUESTIONS?




